The Greatest Nose artist of WWII
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Part One Introduction

I have collected, researched, and repainted replica World War Two “Nose
Art” for the past 45 years, including meeting and interviewing some thirty
[documented 93] of these special aviation illustrators. An illustrator is defined
as an artist who specializes in providing a visual art form which corresponds
with the content of an associated text or idea. Thousands of years ago, early
illustrator artists were commissioned to paint portraits of the most important
people in history, Kings, Aztec gods, nobles, pharaohs, and the wealthy
important males and his family in that period of time. Sometimes the wealthy
male would also commission an illustrator to paint his mistress in the nude,
which the Prime Minister of Spain did in 1792. P.M. Manuel de Godoy had his
own private collection of female nudes [like Pin-Ups] which were hidden from
the public and of course his wife. These two most famous and controversial
paintings were both life-size, the same model, but one with clothing and one
completely nude. The reason for the twin images, virtually identical other
than one is fully nude, is still unknown. Painted by Francisco de Goya, it is
believed the young lady was the mistress of P.M. Godoy, Pepita de Tudo, and
her age was 14 to 18 years, when she modelled for many hours of detailed

brushwork to complete both images.



The world famous, priceless, “La maja Denuda” painted between 1793 and
1797 by fine artist Francisco de Goya, and not judged as obscene art. This
‘fine art’ painting has been reproduced and marketed countless times and
today is displayed for millions of visitors to see in Spain. This became the first
female nude painted in the Western world to show pubic hair, and for that
reason was banned by the United States for a period of time. This famous fine
artist painted the young lady as she looked for the time period, a great
Spanish realist tradition, even if she was underage by today’s standard.
During my fifty years of nose art research and painting, it became very clear
the most popular theme for both the fine artist and the art illustrator was the
young female form, fully nude, semi-nude, or topless. For some reason the
bureaucratic mindset of the fine art world began creating a division between
the art illustrator and the fine artist, which I still do not fully understand. To
my way of thinking, some artists were just much better than others in creating
an appealing image of a pretty young girl or women, and they should never be

separated by any high society class system.



The later 1920s nude girl artists were classified as illustrators or commercial
artists, while it is clear many shared the same skill [or more] than the fine
artist. These male and female artist illustrators would create the world of the
Pin-Up girl in the Golden Age from 1920 to 1965, but today this nude art is
not suitable for family viewing, however “fine art”” nudes are permitted. What
am I missing in this special created high-art-world where one nude is Ok, but

the other is not good for children to look at?

Pin-up art began as early as 1890, [maybe even earlier] and many artists
participated in the popular culture, which became associated with the soldiers
in WWI who carried the images of beautiful women taken from calendars,
magazines, and post cards. These paintings, and drawings, which featured
glamour girls, models, and actresses, would not change very much until the
early 1930s when the mastery of the airbrush was invented and introduced by
artist George Petty. The early appearances of Petty male and female art were
restricted to near-beer advertising in local circulation of the Midwest United

States.



George Brown Petty IV, was born 27 April 1894, showed a keen interest in
drawing, and was always in trouble with his teachers for sketching during
class. He enrolled in evening classes at Chicago’s Art Institute where he
developed a business sense, offering other students art instruction for five
bucks a lesson. On summer vacations, he spent hours in his father’s photo
shop where he learned the skills to operate the airbrush, which was used
extensively to retouch the large black and white 4 by 5’ negatives. Fascinated
with the instrument, he became proficient at creating paintings using the fine
spray in building colors layer upon layer. His human face and skin tones
produced a new radical life-like rendering of beautiful girls and women which
became extremely popular. He next met a shy, pretty, modest young lady Julia
Donohue, courted her, and they married on 6 April 1918. Julia became his
chief nude model for the next ten years. The above image of Julia and George

was taken by LIFE magazine in 1939, appearing in the June issue.



On 21 September 1919, the first child was born, Marjorie Julia Petty, with a
nickname of “Mugs.” This new baby girl would change the world of the pin-

up women forever.

Twenty-year-old Marjorie Petty as she appeared in LIFE magazine June

1939.

In 1929, the United States was stuck in the great depression, facing economic
collapse, while George Petty fortunes began to slowly raise. George had been
hired to design a poster point-of-sale display for the Lesser’s Slim Figure

Bath, a German bath salt which would simply soak away those unwanted



female pounds. While the product was in fact useless, the American ladies
believed it worked, and they purchased the salt bath product, which made
money. The original Berlin bath salt container art featured two young nude
German ladies dancing, and this must be included in the new rush job
contract. Marjorie had posted semi-nude many times for her father but she
always walked around in a towel. This time George grabbed the towel and
threw it to his wife Julia. He then stood Marjorie in front of his drawing
board, and for the first time she posted fully nude. This was where the “Petty
Girl” was born and Marjorie was only ten years of age. This should not be
confused with today’s child pornographic images, it was simply a family
enterprise in 1929, where Marge spent long hours holding a pose for her

father to sketch. She was the living family created Petty Girl.
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The first 1929 poster art posed nude by [underage] ten-year-old Marjorie, but

painted as a twenty something lady.



With the launch of a new magazine “Esquire” in fall of 1933, the new Petty
Girl appeared in a conventional cartoon format, which soon developed a

national reputation as a near-nude pin-up girl.




Marjorie was fourteen when she posted nude for this first issue of Esquire

cartoon painting. The caption read —
“Darling, what ----kachoo----difference does age-----kachoo-----make anyway?”’

As her pin-up popularity grew, George Petty dispensed with the secondary
characters, who were mostly older rich gents. This was the time of the great
depression, when pretty young girls were drawn to the rich older high society
males who still had money. She was most often painted holding a telephone,
which was left white and never sprayed, becoming a George Petty future

trade-mark.

The Petty girl soon appeared in ads for cigarettes, bathing suits, silk stockings,
underwear, and graduated to full pin-up status in magazines. Beginning in
1939, the Esquire readers were treated to a monthly two-page foldout
[gatefold] of the Petty Girl. As the world went to war, [American remained
neutral] but Canadians took the Petty Girl to England and she became a
major aircraft nose art attraction. [below is a 1938 full page ad from inside

front cover of Esquire magazine]
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In 1981, I received the above letter from Mr. Reid Stewart Austin, during his
research on the George Petty story. Reid was the art director of Playboy
magazine in the 1960s and left to become the personal art director of Alberto
Vargas, where he remained until 1974. With the cooperation of Marjorie
Petty and the Petty Estate, he authored the book “Petty’”’ in 1997. We never
met, but he assisted me by proof-reading my articles, sending Petty Girl art,
photos, and talking for hours on the phone. I would like to express my special
thanks to Reid Austin for taking time his time to relate to me the wonderful
life of George Petty and the one and only Petty Girl, Marjorie. I expressed to
him my admiration for the Petty Girl and wondered if it would be possible to

obtain her autograph.
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This signed portrait of fifteen-year-old Marjorie arrived by mail on 29 June
1996. She appeared on the cover of the Chicago American, The Saturday
Home Magazine, 19 October 1935. She had been modelling nude for the past
five years, and continued to do so until she married in 1948. She also assisted
in preparing each painting, working in the studio, making preliminary
sketches, and without Marjorie there would be no “Petty Girl” as we know

today.



And politically too, but in the Depression people were thinking about something else. _' E N

PETTY

The Classic Pin-Up Art

of George Petty.

By Reid Stewart Austin.
[Hustrated. 192 pp. New York:
Gramercy Books. $19.99.

By George Lois

OR the October 1971 issue of

Esquire, its editor, Harold

Hayes, wanted a look back at

the “happy” 1940’s in the Unit-
ed States. As the magazine’s cover de-
signer, 1 remember nothing that made
me happier during my adolescent years
than the monthly arrival on the news-
stands of the Petty Girl in the pages-of
Esquire. During the 60’s, Hayes half-
heartedly begged me to do some
“girlie” covers to get the advertising de-
partment off his back. (He was continu-
aily under fire from adveriisers because
of my controversial covers.) [ refused,
except for giving him one of a beautiful
babe shaving her face and another of a
naked dame stuffed in a garbage can. So
when I told Hayes I planned to splash a
nude 40’s pinup on the cover, in a foldout
no less, he was baffled,

We all have our sexual fantasies, and
| was forced to confess to mine. More
than Botticelli’'s Vénus, Rubens’s flesh
soddesses, Manet’s picnicking nudes,
Lachaise’s she-woman, even the immor-
ral Betty Page, my American dream girl
has always been the Petty Girl, the lush
work of George Petty — Louisiana-born,
Thicago-raised, Paris-trained, big-game
aunter in Africa. I can’t remember if I
was a leg man before [ saw my first Pet-
v Girl; but he certainly helped develop
ny eye, and his work made the 40’s the
2ra of the leg.

Just as the cool, unapproachable
Sibson Girl was the feminine ideal of
soung men at the turn of the century, the

soluptuous Petty Girl, telephone in .

1and, became the ideal of their wide-
:yed sons. Esquire’s premiere issue hit
he newsstands during the Great De-
ression, selling for 50 cents, a goodly
chunk out of a man’s salary .in 1933
‘that’s if he even had a job). Sandwiched
setween fashion, fiction and F. Scott
‘itzgerald, the Petty Girl took the coun-
ry by storm, later going on to new
eights when erotic amazons took to the
ur as nose art on the fuselages of hun-
Ireds of World War II bombers. And no
inups, not even those of Betty Grable or
tita Hayworth, were as popular in the
arracks as the Petty Girl. Bob Hope
nd the U.S.0. shows were famous en-
ertainers from back home, but the Pet-
y Girl was the greatest morale booster
' World War 11,

“Petty: The Classic Pin-Up Art of
seorge Petty” not only is the first biog-
aphy of the artist, it is also a portfolio of
nuch of his artistic output, a treasure-
rove of his streamlined, long-legged,

reorge Lois is the author of “Covering
1e 6i0)'s: George Lois, the Esquire Era.”’

- Anatomically Incorrect

FROMPETTY™
George Petty’s art for a Jantzen
swimwear advertisement, 1939.

airbrushed beauties. Reid Stewart
Austin previously wrote a two-fisted bi-
ography of Alberto Vargas (a worthy
follower of Petty as a pinup illustrator,
but only a follower). But for this feast of
a book, which he researched for a
decade, he had some special help: Pet-
ty's daughter, Marjorie, who had posed
for her dad as he puffed away on his
pipe, airbrush in hand; his wife, Jule,
who often came up with ideas for the
Petty Girl’s antics and wrote some of
the cartoon blurbs; and his son, George,
who posed as a male British type when
the statuesque stunners required an es-
cort. The Petty Girl, we're delighted to
discover, was a family affair.

S a teen-ager, George Brown Pet-
ty 4th (1894-1975) spent sum-

mer vacations in his father’s .

photographic studio in Chica-
go, mastering the airbrush. Deftly con-
trolling the tiny lever that emits a very
fine paint spray, Petty learned how to
retouch his father’s negatives to idealize
them lickety-clean and smooth, with not
a wrinkle in sight — the forerunners of
his Petty Girl, long before the Varga
Girl and a generation before the Play-
mate of the Month. (In a foreword, Hugh
Hefner acknowledges a superbly de-
signed Petty bunny cestume as the in-
spiration for his Playboy Bunny.)

After her debut in Esquire in 1933,
the Petty Girl was the magazine’s first-
ever gatefold in the December 1939 is-
sue. She went on to be featured in daz-
zling ads for Old Gold cigarettes,
Jantzen bathing suits and the sexiest
hosiery ads ever created. In 1941 she be-
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came the victim of postal censorship,’

and Petty’s blond beauties were forced
to don transparent chemises in order fer
Esquire to be sent by mail. In transpar-

ent black lingerie, the Petty Girl became -

even sexier.

David Smart, Esquire’'s publisher,
intended to create a mass-market fash-
ion magazine for men, but he knew a

. publication too heavy on fashion would

never be a big seller; so girlie cartoons
and articles by the likes of Ernest Hem-
ingway were peppered throughout the
magazine, He struck. gold with Petty.
“When George missed a few issues, let-

B

ters poured into Esquire’s
offices asking who and
where Petty was,” Austin
writes. Petty, who watched
his father struggle in busi-
ness, was determined to
protect his - interests;  as
Austin says, his practice of
retaining resale rights to
his Esquire drawings was
“revolutionary.’” Naturally,
he refused David Smart’s
proposal in 1940 ‘that Es-
quire's fee include owner-
ship of Petty’s artwork.
Austin details Smart's in-
fighting with Petty, particu-
larly Smart’s recruitment
and promotion of Alberto
Vargas as Petty’'s replace-
ment. Petty went on to cre-
ate great work for True
magazine . and ‘advertise-
ments and armed forces en-
listment posters; he alsocn-
trépreneurially imarketed
the girls on calendars and
long, tall drinking glasses,
and even as the hood orna-
ment for Nash automobiles.

N Hollywood they knew

a good thing when they

saw it, and Petty was

constantly courted to
design costumes-and post:
ers for films, including the
1950 production “The Petty
Girl.”” Robert Cummings
played Petty; the beautiful
Joan Caulfield had the look
but, like most women,
lacked about 12 inches in
length from hip to toes. Pet-
ty went on to creeate calen-
dars for the Ridge Tool
Company, and billboards
and program covers for the
Iee Capades. Following the
death of Dave Smart, Petty -
returned to Esquire; his last
editorial painting, “The Es-
quire Girl at 40,” appeared
in'the magazine in 1873,

By the mid-50’s, the air-
brushed perfection of the
Petty Girl was widely re-
garded as dated — male fan-
tasies were fired by the pho-
tograph of a real live woman
with a staple in her navel.
Not me. To this day, I geta

_rush when I gaze upon one of those joy-

ous Petty Girls, a true American female
icon. When my Esqgnire cover of the leg-
gy Petty Girl on a swing came -out in
1971, 1 knew Petty was 77 years old and
still alive, and it did my heart good that
he knew that one of his Petty Girls, final-
ly, made the cover of Esquire. He died a
few years later, but his curvaceous crea-
tures live forever. i

I'm going on the record to swear
that George Brown Petty 4th consistent-
ly created better-designed women than
God, and now I've got a big beautiful
book to prove it. & : ]



If you want to read the complete history, Reid Stewart Austin’s book is the

one and only.
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Twenty-nine-year-old Marjorie Petty in her last calendar of 1948.



FRER T IS WA ST W S T P E———— =

From 1933 to 1956 the Petty girl became an American icon which captured
the nation’s admiration and more importantly allowed the pin-up girl into the
average American and Canadian household wall. He was a freelance art
illustrator, but his airbrush combined with the paint brush changed the way
the world saw the Petty Girl. He mastered a new art form and his fine paint
spray created from light tones to darker shadows giving the viewer a realist
three-dimension female form. He improved the female body with longer legs,
a small long torso, and a smaller head. By 1939, they said he created a lady
better than God. In 1941, he was working without a contract and making
$2,000 per pin-up painting, plus demanding more. Esquire went looking for a

replacement and found Alberto Vargas. The last Petty Girl appeared in



Esquire as American went to war, but George had left a rich legacy in the

glamour girl art, which had been passed on to the aviation nose art in WWIL.

During the Second World War, there were hundreds of artists and illustrators
who painted for periodicals, calendars, etc., but only 45 to 50 were exclusively
painting glamour girls or pin-up art. Practically all of these “illustrators” had
been rigorously trained and graduated from the same high class art schools as
their colleagues in the “fine” art category. They had mastered the fine art of
painting a glamour pin-up girl or women but their art quality was never
allowed to be shown in a gallery, museum, or history book for the simple

reason they painted young topless or nude females.

In 1971, the master of the female form, George Petty was asked why the pin-
up calendar was no longer being printed and had almost disappeared. George

stated —

“Everything today must be shared with one’s wife and children, so a man can

no longer have privacy for his girl calendar.”
There is more truth to his statement then one could ever imagine.

Although George Petty and Alberto Vargas achieved all the fame and public
attention during World War Two, another artist set the standard for the most

respected glamour pin-up painting.






Gil Elvgren was born 15 March 1914, took summer art classes at the
Minneapolis Art Institute beginning in 1924 and continued with day and night
art classes at the American Academy of Art, Chicago, graduating in 1936. He
was very well trained, a master with a rich painting technique, which met all
the tradition standards of fine art, but his genius talent was viewed with
prejudice only because he painted pin-up illustrations. The Elvgren Girl was a
fresh and wholesome young lady, with a slender body, which personified the

American “Girl-next-door.”

Forced Landing was one of his early paintings which measured 22” by 28
“painted in oils on canvas, possibly completed in 1935. This is a calendar
reproduction which was also republished as a “Mutoscope card” in 1939 or
1940, which was an ‘overpainted’ style. Another artist [Vaughn Bass] would
overpaint the original Elvgren background but never repainted the face, legs,
arms, or other body parts of the original. This was all done to avoid paying
copyright fees or other legal issues, and that is why the signature of Elvgren
appears in block lettering. This image appeared on a number of WWII

aircraft and was a nose art favorite pose.

For his commercial paintings, he completed one lady per week, working from
photographs taken of his posed model. An assistant [Ewen Lotten] would
build a studio set and Elvgren would take a half dozen photos of his model in
different positions, which would later become his new oil creation. Today the
Internet is full of these images and his favorite model Marlene Reilly who was
twenty years of age. Elvgren liked models with long necks, long slender legs,
small waist and a full bust, but not too large. His perfect face was that of a
fifteen-year-old and the body of a twenty-year old, eyes set wide apart, small

ears, pert nose, and smooth legs and hands.



The left [above] image is another 1940 Mutoscope card reproduction, which
was over-painted by artist Vaughn Bass, who created a key-hole style, as if a
male were watching a young lady get undressed. This simple overpainting of
the original Elvgren painting became a huge hit with WWII aircrew and

appeared on hundreds of aircraft.

Few of his commissioned works were painted with topless or nude models,
however to relax and for his own personal pleasure, he liked to paint beautiful
women in the altogether. I have five in my collection, nude in chair with fur,
oriental full nude, nude on bed putting on makeup, nude on a river bank, and

a nude on a calendar from Singapore.






This painting was titled ‘“Fascination” and appeared on a calendar of the
Amoy Canning Corporation [Singapore] Ltd. date unknown. It was found in a
suitcase that belonged to a deceased RCAF pilot and his sister gave it to me in

the late 1980s.

Gil Elvgren passed away at age 65 years, after he lost his battle with cancer,

29 February 1980. His paintings of beautiful women will live on forever.



Other illustration artists switched to pin-ups to make more money, such as
Saturday Evening Post cover artist Robert Edmond Lee, 1899 to 1980. He
painted this monthly full page pin-up series titled ‘“Cuddles and Puddles”
which again found its way to a number of nose art paintings in England. He

sold his series to magazines such as LOOK and PEP.

"I den't think @ breach of promise {ult is what | want—doesn't that glve him the alternative of marrying mel




In 1941, the first Zoe Mozert nude pin-ups began to appear in Brown and

Bigelow calendars, and they were also published in the Mutoscope cards series

called “Victory Girls.”




They were a huge hit with the servicemen in WWII, yet very few males at war
knew they were painted by a lady just as good looking as her nude artwork.
The truth being, Mozert often used herself as a model and posed in front of a
mirror, such as the above full nude glamour painting. Born in 1907, in
Colorado Springs, Colorado, as Alice Moser, she changed her name as she
would never become famous with a name like Alice. She entered the
Philadelphia School of Industrial Art where she helped pay her tuition by
nude modeling for art classes in nearby Women’s School of Design. In 1946,
she moved to Hollywood, worked as a consultant in films, painted film posters,
created over 400 covers for movie magazines, and her nude calendars paid the
biggest accounts for Brown and Bigelow. She died in Arizona 1 February
1993. Zoe was very proud of her body and it is insane we do not consider her

talent [and body] to be fine art.



This 1941 painting “A Run on Sugar” appeared in the Mustoscope card series
“Victory Girls” and the suggestive pose appeared on a number of WWII

aircraft.




This 8" A.F. B-24 bomber crew carried “A Run on Sugar’ over Germany.



Four other women artists painted glamour pin-ups, the Patterson sisters,

Laurette and Irene, who worked with pastels, and Pearl Frush another pastel

artist.

Above is the 1942 calendar by Mabel Rollins Harris, who painted in the style
of Alberto Vargas, and has been judged as an equal, in her artistic excellence

of painting the nude.



To this point, I have attempted to show a selected few samples of the great
illustrators of the twentieth century, they were the masters of painting the
glamour pin-up, and I believe they should be given the same level of respect as
their colleagues in the fine art world. During the Second World War these
illustrators created tens of thousands of paintings which generated a spin-off
art form known as aircraft ‘nose art.’ Beginning in early September 1939,
Canadians and Americans both joined the Royal Air Force and the Royal
Canadian Air Force and after training most arrived in England, and with
them came the art of the George Petty Girl, followed by the art of Alberto
Vargas in January 1942. American historians and WWII publications tend to
forget the early 1939, 1940, and 1941 Petty Girl pin-up images were appearing
as nose art on British and American aircraft flown in England and training in

Canada, two years before the attack on Pearl Harbour, 7 December 1941.



(g

This image was taken by LAC Lloyd Carbert, ground crew RCAF No. 2
Elementary Flying Training School, Fort William, Ontario, [today named

Thunder Bay].

The RCAF training school opened on 24 June 1940, and D.H. 82C, Tiger
Moth serial 5028 was delivered to the base on 19 June 1940, and taken on
strength. This trainer aircraft [assigned letter “A’’] graduated hundreds of
future pilots in the British Commonwealth Air Training Plan, until 16 June
1945, when it was struck off charge and sold for scrap. The March 1941,
Esquire Petty girl was titled Bashful, with caption —

“No. it isn’t that I have anything else on, Mrs. Van Gilder.... but I didn’t

know it was to be a come-as-you-are-party.”



This image was painted on the black nose of the RCAF yellow fuselage
painted trainer with name — ‘DADDY’S CHOICE.’ The Canadian artist had
talent in both lettering design and painting of the nude female, yet he has been
totally forgotten by history, due to the fact he painted “Petty Girl” pin-up art
on WWII aircraft. Why can’t today’s aviation museum’s display this image
from the past? It was not obscene or offensive in March 1941, when it
appeared in over 300,000 issues of Esquire, read in both United States and

Canada.
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These two George Petty prints were sent to me on 26 October 1981, by Reid
Austin. They are from the Reid Austin Collection of American Graphics and
show the brilliant business mind of George Petty. The original painting of

“Bashful” [left] appeared as a two page ‘gate-fold’ in Esquire for March 1941.



The first Varga Girl appeared in Esquire in October 1940, and George knew
they were soon replacing his Petty Girl [and him] at some future point. He
took this original art painting, reversed the image, painted on a pair of pink
panties and created the “PETTY PANTY.” This not only made more money
for George but his pin-up girl continued to be printed in magazines during the
American WWII years 1942-1945. 1 feel the twelve Petty Girl paintings
completed in 1941, were the very best of his work, and the almost full nude
look made them the favorite pin-up girl and aircraft nose art painting. As
America went to war, the Petty Girl painted on the nose of many aircraft

joined the battle.

In September 1940, Esquire ran the first ad announcing a new ‘“Varga Girl”
would be unveiled in the October issue, and the first twelve-page Varga Girl
calendar appeared in the December 1940 issue. In June 1941, the owners of
Esquire introduced the first Varga Girl playing cards, which was based on the
original George Petty idea. This was a direct slap in the face to George Petty,
and he was not only angry, but also deeply hurt. The final Petty Girl
promotion was a small book called “Book of Petty Phone Numbers”
containing thirteen new unpublished girls. Maybe the Esquire owners picked

the “13” girls for a special reason.



“lere I thought he was wealthy and it -
N out he's
workirg for the government at a dollar o e :"?'

This was the very last Petty Girl gatefold to appear in the December 1941
issue of Esquire. George Petty continued to produce paintings for Old Gold
cigarettes, Jantzen bathing suits and Pepsi-Cola soft drinks. In November
1941, Marjorie and Julia took a five-week vacation in Hawaii. They sailed for
San Francisco on the morning of 5 December, leaving Honolulu on the ship
Lurline, arriving in San Francisco on 12 December 1941. The United States
had declared war on Japan, and now all of the past Petty Girl images would

be painted as aircraft ‘nose art.’



The first advance parties of the American Eighth Air Force H.Q., Bomber,
Fighter, and Base Commands arrived at Liverpool, England, on 11 May 1942.
This was the beginning of the Mighty Eighth Air Force, which first had to
adopt certain British systems and proven war procedures which involved
camouflage and code letter painting of their bombers. On 1 July 1942, the first
combat USAAF B-17E, 41-9085 of the 97™ Bomb Group touched down at
Prestwick, Scotland. Thousands of American aircraft would soon follow and
the nose art on the Eight’s B-17 and B-24 bombers was famous. In 1942 and
1943, an 8™ Air Force bomber crew were assigned and retained [when ever
possible] their own aircraft, and it became common practice to paint their
individual names near their combat station. When I interviewed the famous

nose artist Tony Starcer in 1979, he recalled that crew names were the very



first B-17 painting he completed at Kimbolton, England. While the bomber
was U. S. government property the aircrew considered it to be ‘their plane’
and that led to a nose name or painted image. Their favourite decoration
became the female form and the main inspiration came from “Esquire
magazine”’ pin-ups, plus the many other great illustrators back in the United

States.
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1*. Lt. Delmire B. Brown, bombardier in B-17G, 42-3524, “Vonnie Gal” 379™
Bomb Group, 527™ bomb Sqn. and his bunk in a Quonset Hut at Kimbolton,

England, 1944. He reads the June issue of Esquire magazine, above his head
are two photos of his baby daughter, and the other wall contains five Varga

pin-up girls, left to right- May 1944, September 1944, March 1944, and



January 1944. The far right bottom is August 1944. The 91* B.G. had been at
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Kimbolton until 17 October 1942, then the 379™ moved in on 20 May 1943.

Tl LA LEAT SELLING FIFTY CRNT FUSGATINE I TN W0 B . TS FHEEYTES G 6T 0,000

DEPARTMENTS
GEOQORGE JEAM
Lot Seiogs

'BRUCE PATTERSON
©. L SCHOEFFLER

FICTION » STFPORTS - HIMOR
ART - CARTOONS IRVING RCIR
FRA
FRANK BEAVEN

CLOTHES -
PRICE FIFTY CENTS

TANABIAS PRECE FIFTY:FIVE O TS




The second Varga Girl appearance in Esquire — November 1940.



It is important to understand the “Varga” and “Petty Girls” were never

painted nude.



It was the combat nose artist who painted the girl topless or nude. Above is
the August 1944; Varga Girl in Esquire magazine, and below she is being

painted topless somewhere in the Pacific.



The September 1944 Varga Pin-up Girl from Esquire, only appeared nude on

aircraft.

The best American artist at each base in England was now selected to
decorate the front [nose] of the bombers and many paintings were of a very
high standard. The new pin-up girls painted by Alberto Vargas were the
favourite and the only girl now appearing in Esquire magazine, however the
lasting power of the original Petty Girl remained throughout the war. The
reason for this was simple, the young American aircrew and Allies such as
Canadians, had grown up with the Petty Girl pinned on their bedroom wall,
beginning in 1933. The Petty Girls from 1933 to 1939 suddenly began to
appear as bomber nose art in England, they had been taken to England by

many American aircrews.
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Then-C. Tony Starcer with some of his B-17 art

Native Puebloan Tony Starcer
to repaint a B-17 from his past



The most famous 8" A. F. original Flying Fortress in the world is “Mempbhis
Belle” B-17F, 41-24485, painted by Cpl. Tony Starcer, [above in 1943] and she
was the April 1941 Esquire Petty Girl. This was the third American Flying
Fortress Tony painted in the 91" Bomb Group, and Starcer would paint at
least 108 more, but his exact nose art total is not known. The B-17 pilot
Morgan wrote to Esquire magazine asking for a pin-up to go with his
girlfriend’s name, and George Petty mailed him the April 1941 gatefold which

showed no face. Twenty-five missions later history had been recorded.



The most famous 8™ Air Force Flying Fortress nose art in the world and the

face of Marjorie Petty is not shown.




This image was taken by Dr. Harry Friedman, Board of Directors, Memphis
Belle Memorial Association, Inc., during the first major restoration beginning
in 1982. I had requested an image of the original Petty Girl painted by Tony
Starcer in England in 1942. In a few minutes, she was removed forever. The

port nose contained a blue bathing suit of the April Petty Girl.



My invitation ticket to the unveiling of Memphis Belle at Mud Island,
Mississippi River, in 1987.



Cine-Kodak flies with
“The Memphis Belle

The “milk route” over Germany is
no clop-clop run. You know it if
you saw “The Memphis Belle,”

: ! that superb documentary film made by the Air
Oxygen masks . . . they're flying 5 miles up. Forces Combat Camera Units to show what a
bombing mission is really like.

You saw England drop away into the cold-
gray North Sea. You saw the flat German
coast ringed with sand bars. The bombing run
through black puffs of flak. Clouds of smoke
rising from bombed submarine pens. Twisting,
diving ME’s, You saw the triumphant return
of the squadron. You felt a deep thrill of pride
at the feats of the Air Force . .. and a sense of
gratitude too deep for real expression.
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Ciné-Kodak flew with *“The Memphis Belle”—

S it G - as it flies with many another hard-hitting ship
*Just @ havling operation”. .. bombs for U-boat pens. and crew. The bulk of the aerial footage shot on
16-mm. Kodachrome Film in “The Memphis
Belle” was made with Magazine Ciné-Kodaks.
The greater part of the scenes shot on the
ground were made with Ciné-Kodak Specials.

" Ciné-Kodaks operate with unfailing depend-
ability and accuracy under unbelievably tough
conditions. They have proved that over Ger-
many, at Tarawa, Midway, Salerno, on every
fighting front. They are helping to make the
most complete, most helpful record of a war
ever attempted . .. as well as making invaluable
training films.

o -3 -3
If you own a Ciné-Kodak, be proud of it. Tuke
care of it. Use it, in these days of limited film,
to make movies of the home front to show vour
fighting man when he comes home . ., Eastman

Kodak Company, Rochester, N. Y,

Cine-Kodak

EASTMAN'S FINER
HOME MOVIE CAMERA

Mission accomplished . . . sfreaking back fo Britain.



Today you can watch online the Kodak color combat camera film of the
Memphis Belle, which also contains the nose art of Tony Starcer, all recorded

on 16 mm Kodachrome film.




In 1939, George Petty was being paid $1,850 per month for each Esquire Petty
Girl painting. He also had contracts for two other paintings per month and
made 4 to 6 thousand every four weeks. George retained complete ownership
and copyright for each of his paintings and thus he was able to resell all his
original series gatefolds again and again. For some girls he just repainted over
full nudes with a see-through garment and resold the painting. Millions of
Petty Girls appeared on drinking glasses, and art prints sold directly from the

home of the Petty family business.
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These half page ads appeared in LOOK, LIFE, and other family magazines
during the war, and it is very easy to see why the Petty Girl remained a major
aviation ‘nose art’ subject until 1956. It is also easy to understand how George
Petty became a multi-millionaire during the dirty 30s, when nobody had a job
or money. The Old Gold Cigarette ad appeared in LIFE 1939, and original
painting had dark blue top. It is believed Old Gold paid $800 to $900 per
Petty Girl. Today this original is worth $20,000 or more.

You'll like my Brand
and 1 “dude” mean You!
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George Petty began his revolutionary resale and repainting practice in 1937,
and wisely recognized the power of the Petty Girl and her reproduction rights.
This not only saved him time and made more money, it allowed him to resell
the Petty Girl image to clients who could not afford an original painting. The
full color page [10” by 14”’] on the left appeared on the inside cover of Esquire
magazine for May 1939, for which Petty received $900 from Old Gold. That
issue already contained one Petty Girl pin-up which Esquire paid George
$1,850 and the black and red image appeared in LIFE magazine as a half page
for $500. George made $3,250 for “one-time” use of two girls and we have not
counted the money he made from Pontiac, Jantzen, Gobelin Chocolates, and
others in just one month. The 1939, Petty Girl was all over the place and that
coming September, the world [other than the United States] went to war.
Today it’s simply how one person perceives the airbrush art of George Petty
and how they wish to interpret the women designed better than god, but never

painted in the nude.

Today you can still find auctions of original George Petty pin-up art, however

the price range is $20,000 to $50,000.



In 1941, the Kodak Company, Rochester New York, had developed a new
Kodachrome 35 mm slide film, but it was expensive and not in supply for the
general public due to the war effort. This new film had a very low ASA and
produced a very rich dark color if not exposed properly. Col. Mark H. Brown
was a 3" Air Division, 8" Air Force, Chief Photo Interpreter of the U. S.
Strategic Bombing Survey and his unit was supplied with Kodachrome 35 mm
slide film. Col. Brown was also an expert in the use of the 35 mm camera and
how to set the correct time exposure for this new color slide film. He would
walk around the airfields of the 8™ Air Force in England and take images of

all the operations involved with running an airfield during wartime. By May



1945, he had captured some 1,200 color images of the Mighty Eighth Air
Force in England, then took them home to the United States and they were
forgotten. In 1981, I was editing my own ‘nose art’ column in the newly
created 8" A. F. Historical Society Journal monthly publication. Lt. Col.
Brown sent me a letter asking if I would be interested in a copy of his 35 mm
slide film which contained a number of B-17 and B-24 nose art images. I
wanted anything connected with nose art and the original slides were mailed
to the Kodak company in New York, were duplicates were made and returned
to me for $2 per slide. I did not know what to expect, but now I will share
some of my excitement with readers. This complete collection was donated to
the 8™ Air Force Historical Society when Lt. Col. Brown passed away, and I
believe it can be purchased online today. I’'m sure the price will be a little bit

more than what I paid back in 1982.



Mark Brown captured this stunning B-17G nose art by Sergeant Jay Cowan

of the 490™ Bomb Group.



This glamour nose artist cleverly painted the two letters “B’’ as part of the

female anatomy.



5 .‘i-n la-.l C.u. Wt

e T e




3

x|




These four beautiful images were taken at an 8™ Air Force modification base
in England, July 1944. The German fighters are beginning to attack the
American B-24 bombers from the side, attempting to wound or Kill the pilot
and co-pilot and this new pilot protective armour has just been added to the
bombers. This protection covered up some of the impressive artistic
impressions which would not be seen again until the war ended in May 45. By
1947, thousands of American aircraft had been chopped up and smelted along
with their impressive nose art images from the soon forgotten war. The nose
art illustrators returned to civilian life and while some made a very good
living from art, others such as Tony Starcer never painted again until his
retirement years. The Golden age of aviation nose art ladies just disappeared,

and the world of photography took control.
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The Daguerreotype camera was invented by Louis Daguerre in 1837, and
George Eastman released the first Kodak camera in 1888. By 1935, the nude
photograph was slowly replacing the artist-rendered pin-up girl and by 1960,
the painted girl calendar was phased out of production. By 1965, almost all
calendar publishers were using fashion and photographers for all their pin-
ups. The topless photos in Playboy would soon turn to full nudes and the
Internet would destroy the painted world of the pin-up forever. It was not
until 1982, when I viewed the large collection from Mark Brown, I realized for
the first time the 35 mm camera and Kodak color slide film had in fact saved

a small selection of the 8™ Air Force nose art creations from England in 1944.

Among the vast collection of slides were seven which recorded and saved in
brilliant color the paintings of one very talented nose artist, Philip S.

Brinkman of the 486™ Bomb Group, England.

an




the forgotten Phil Brinkman History.

To be continued with Part Two



